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ABSTRACT

Life is a most beautiful thing on this earth whinlakes it different from other planets and insuraot#his asset
is called life insurance. Life insurance providesth safety and protection to our loving ones alsh @ncourages habits
of saving and investment among people. There at#e2ihsurance companies operating in India ands are playing a
vital role in the economic development of our coubly providing insurance to a number of peopleiagathe risk of life
i.e. uncertain death or accident. There is a cubt#h competition in insurance sector, which hightig the need of
satisfied customers. The present study is an attearfind out the impact of demographic factorsomstomer satisfaction
with respect to life insurance policies and ageN&rious factors that affect customer’s satisfattimve been discussed in
the paper. This study is mainly based on primaradat is found that customers are satisfied viihtures and premium
of life insurance policies. Most have a long higtof business with their current agents, but theme few who wish to buy
more products from their current agents and recomanethers to buy a product from them. Further,abde seen that

demographic factors have no significant impacttmnmean difference of any variable.
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